Why There is a Need for Rural

Introduction

Rural marketing refers to the process of developing, pricing, promoting, and distributing goods
and services in rural areas to satisfy the needs and wants of rural consumers. It includes
marketing both to rural areas (selling goods and services to villagers) and from rural areas
(marketing agricultural and rural products to urban markets).

In India, where nearly 65-70% of the population lives in rural areas, rural marketing plays a
vital role in the growth and development of the economy. It acts as a bridge between rural
producers and urban consumers, as well as urban producers and rural consumers.

Need for Rural Marketing

There are several reasons why rural marketing is essential in a developing country like India. The
main points are discussed below:

1. Large Size of the Rural Market

India’s rural population forms the largest consumer base in the world. With more than two-
thirds of India’s population living in villages, rural markets offer vast potential for the sale of
goods and services. Many industries depend on rural demand for their survival and growth.

2. Rising Rural Income and Purchasing Power

Due to government initiatives, agricultural growth, rural employment programs, and better
connectivity, the income levels of rural people are rising. With increasing purchasing power,
rural consumers are now able to buy branded and quality products, creating a huge market
opportunity for companies.

3. Urban Market Saturation

In many sectors, urban markets have become saturated, meaning that most people already
have the products they need. Hence, companies are now turning to rural areas for new
customers and business expansion. The rural market provides a new frontier for growth.



4. Improvement in Infrastructure and Communication

Development in rural roads, transportation, electricity, and telecommunications has made
rural areas more accessible. With the spread of mobile phones, internet connectivity, and
television, rural consumers are now more aware of products and brands, which makes marketing
in these areas easier and more effective.

5. Government Support and Rural Development Schemes

The government has introduced several schemes for rural development, such as Pradhan
Mantri Gram Sadak Yojana, MNREGA, and Digital India. These initiatives have increased
employment, improved connectivity, and created favorable conditions for rural trade and
marketing.

6. Availability of Raw Materials and Labor

Rural areas are rich in agricultural and natural resources, and they provide cheap labor and
raw materials for many industries. Therefore, marketing of industrial goods, machinery,
fertilizers, and seeds in rural areas helps boost both industrial and agricultural productivity.

7. Changing Lifestyles and Consumption Patterns

With modernization, education, and media exposure, rural consumers’ tastes and preferences
are changing. They are becoming more brand-conscious and open to new products like mobile
phones, packaged foods, and two-wheelers. This shift in attitude increases the importance of
rural marketing.

8. Expansion of Employment Opportunities
Rural marketing helps in creating jobs in areas like sales, distribution, retailing, transportation,

warehousing, and communication. This supports rural development and reduces migration to
urban areas.

9. Balanced Economic Development



Focusing only on urban markets can widen the economic gap between rural and urban areas.
Rural marketing ensures that economic growth reaches the villages, thereby promoting
balanced national development and improving the standard of living in rural India.

Conclusion

In conclusion, rural marketing is essential for the overall growth and development of the
economy. It provides companies with a large untapped market, increases rural employment, and
improves living standards in villages. As India continues to develop, the success of its economy
will largely depend on how effectively it can integrate rural markets into the mainstream of
economic activity.



